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Case Study
WEB TECHNOLOGY TO POWER YOUR BUSINESS
Fewer fields in a contact form sharply increases
conversions
By Brian Moloney
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WEB TECHNOLOGY TO POWER YOUR BUSINESS

Case Study

“Before” Form

This is the 11-question form
in place during 2007 and
used as the initial
benchmark for the study
during October and
November 2007.
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WEB TECHNOLOGY TO POWER YOUR BUSINESS

“After” Form

This is the 4-question form
used as the comparison
form during April and May
2008.
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